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6.1 Telling Public Radio's Story

The purpose of this section is to give you an opportunity to tell us and your 
community about the activities you have engaged in to address community 
needs by outlining key services provided, and the local value and impact of 
those services. Please report on activities that occured in Fiscal Year 2013. 
Responses may be shared with Congress or the public. Grantees are required 
to post a copy of this report (Section 6 only) to their website no later than ten 
(10) days after the submission of the report to CPB. CPB recommends placing 
the report in an "About" or similar section on your website. This section had 
previously been optional. Response to this section of the SAS is now 
mandatory.

Joint licensee Grantees that have filed a 2013 Local 
Content and Services Report as part of meeting the 
requirement for TV CSG funding may state they have 
done so in the corresponding questions below, so 
long as all of the questions below were addressed as 
they relate to radio operations in such report. You 
must include the date the report was submitted to 
CPB along with the TV Grantee ID under which it was 
submitted.

6.1 Telling Public Radio's Story

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station’s vital local 
services, such as multiplatform long and short-form content, digital and in-person engagement, education services, community information, 
partnership support, and other activities, and audiences you reached or new audiences you engaged.

Minnesota Public Radio addresses the needs, issues and interests of the community. We use our regional network and technical 
infrastructure to deliver vital public services throughout Minnesota: the Emergency Alert System (EAS), the AMBER Alert System, used for 
child-abduction warnings, and Radio Talking Book, the reading service from the Minnesota State Services for the Blind. MPR’s three 
platforms, MPR News, Classical MPR and The Current address needs, issues and interests of the community. Some specific examples of 
how we address these issues in multiplatform long and short form content, digital and in-person engagement follow. • Ground Level focuses 
on a wide variety of topics, from the growing complexity of Minnesota's local food system to cities preparing for new fiscal realities, from 
exurban growth in Baldwin Township to the quest to expand broadband access across the state. The Ground Level Blog chronicles a wide 
variety of topics with over 500 blog, in-person interviews and interactive educational activities. These are all part of the multiplatform facets of 
Ground Level. Other facets include on-air coverage, text, audio and video online, public forums both virtual and in-person, and collaboration 
with community-based media. Some recent topics explored include: Making Energy Local, Local Food, Cleaning Minnesota’s Water and Rural 
Health Care. • Art Hounds is a weekly program featuring three people from the Minnesota arts community talking briefly about a performance, 
opening, or event they're excited to see or want others to check out. State of the Arts blog offers daily news from the Minnesota Arts world 
and Art Heroes is a series about people who have chosen to use their artistic talents to make the world a better place. These artists commit 
themselves as community leaders to transform their communities through art. • MPR News instituted a live-blogging service to cover breaking 
news and provide a live discussion space for live radio programming. This tool provides a dynamic avenue for audience engagement. For 
example, live blogging was very helpful in our breaking news coverage of flooding in Duluth. • Morning Edition series Living with ALS, follows 
the life of Bruce Kramer, a professor at St. Thomas University, as his life is transformed after being diagnosed with ALS. Host Cathy Wurzer 
periodically talks with Kramer on-air about the progress of his disease and has appeared with him in live, on-stage, programs. • Forced to 
Choose examined how Minnesota cities are reconciling fewer dollars with more demands. In this multiplatform, long-form initiative a team of 
radio and web reporters and editors documented the changes underway in the levels of services local governments provide and the ways they 
pay for them in an era of reduced government spending. • MPR engaged members of the community in the project Getting There. People 
were asked, “How can more people get where they want to go more easily in outstate Minnesota? Can buses work better? Are there 
alternatives? How do we pay for service?” Questionnaires were sent through Public Insight Network. Representatives from Minnesota rural 
transit system, MnDOT, were part of a live chat on the subject. • Bright Ideas is a free live event held monthly in MPR’s UBS Forum. Host 
Stephen Smith interviews Minnesota luminaries about topics relevant to community interests • The Local Current Project is a multiplatform 
initiative to showcase Minnesota musicians. This project includes programs that are streamed, blogged, have live performances and have 
weekly shows on The Current. • The Minnesota Varsity initiative works closely with students showcasing top musical high school talent in 
Minnesota on-air, online and in live performances. • Classical MPR’s Class Notes Artists-in-Residence Project worked with the education 
community by having residencies in 24 schools in the metro and greater Minnesota. Twelve-thousand students were served. Classical MPR's 
goal with these in-school performances is to create authentic and transformative experiences for young pupils that will inspire their creative 
pursuits, and be a meaningful addition to what they are already learning from their music teachers. Partnership support plays an important 
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role in doing the work we do. MPR’s Public Insight Network (PIN) collaborated with other public radio stations around the country to delve into 
relevant issues ranging from Veterans' Health to Science Education to Elder Care. The PIN community now encompasses more than 215,000 
sources who contribute their insights and experiences to journalists in more than 85 newsrooms around the country, most in public media. 
The APM/PIN team, headquartered in St. Paul, supports this community through technology development, editorial and engagement coaching 
and production assistance, training (web-based and live events), and by maintaining a listserv where journalists can share insights and best 
practices. In fiscal year 2013, MPR’s project For It’s No One Word, a Minnesota Latino identity project, MPR News used PIN to collect the 
stories of Latinos in Minnesota, delving deeply into how they define their own identities and how they relate to the larger Latino community in 
the state. More than 125 Latinos who trace their roots back to 17 different countries responded to queries in English and Spanish. This project 
culminated in a digital presentation of one of Minnesota’s - and the country’s - fastest growing ethnic groups, introducing participants in their 
own voices and sharing their distinctive identities. Our activities and partnerships expand and strengthen initiatives throughout Minnesota 
Public Radio. Some examples of these activities are below. • The Current, the Children’s Theatre Company and the Minneapolis Institute of 
Art sponsored Rock the Cradle. This free annual event allows children, who might not otherwise have the opportunity, to experience music, 
theater, art and more. About 15,000 children and adults attended this year’s Rock the Cradle. • The Walker Art Center and The Current 
worked together in Rock the Garden, an outdoor music festival held at the Minneapolis Sculpture Garden. This day-long, multiplatform event 
brought together a sold-out diverse audience. • MPR News partners with many newspapers in greater Minnesota. In fiscal year 2013 at least 
1,353 stories, an average of about 112 per month, appeared in these newspapers with more than a dozen stories a month appearing on the 
front pages. MPR News has also offered its media partners links to live blogging by MPR News reporters on news events. Some of our media 
partners made the links available on their websites. • The Minnesota Archive Project involves creating an infrastructure to tie together the 
existing archives of MPR, with Twin Cities Public Television and the Saint Paul Chamber Orchestra. MPR will develop the programming tools 
to translate information between the existing systems. • Classical MPR will record and broadcast key arts partners such as the Saint Paul 
Chamber Orchestra, Minnesota Orchestra, Shubert Club and the Minnesota Opera. Focusing on greater Minnesota, regional ensembles from 
across the state will also be recorded and featured both on-air and online. • MPR worked closely with various high schools in greater 
Minnesota by having artist-in-residence Kevin Kling conduct story-telling workshops for Speech and Drama students. MPR’s Community 
Impact Goal was created so that employees will have an intentional, positive community impact beyond our audiences, through an employee 
volunteer program. This program provides company paid time off for employees to volunteer for activities that support the community impact 
goals of MPR. For example, many MPR employees volunteer for Family Means, an agency that helps families in poverty, by collecting 
backpacks and school supplies for distribution to the poorest districts in the Twin City area.

6.1 Telling Public Radio's Story

2. Describe key initiatives and the variety of partners with whom you collaborated, including other public media outlets, community nonprofits, 
government agencies, educational institutions, the business community, teachers and parents, etc. This will illustrate the many ways you’re 
connected across the community and engaged with other important organizations in the area.

Minnesota Public Radio collaborates with various institutions, businesses and individuals in initiatives involving its three services, MPR News, 
The Current and Classical MPR. Some examples of MPR News collaborations and partnerships are described below. Minnesota Public Radio 
produced Teaching the World in Minnesota in conjunction with students from the University of Minnesota School of Journalism and Mass 
Communication. Minnesota Public Radio produced an on-air and online segment that highlighted how the face of Minnesota is changing. 
Every year new students, many of whom are not native English speakers, arrive in Minnesota bringing new cultures, perspectives and 
languages. During the 2011-2012 school year, there were more than 60,000 students who spoke more than 200 languages in Minnesota 
schools. These students are a marker of the expanding diversity in Minnesota, and a reminder that the transformation process from immigrant 
to American is a story that is never finished. This interactive piece featured 50 students who recorded message in their own language that 
could be heard after clicking on their photograph. http://minnesota.publicradio.org/projects/2012/12/teaching_minn/ MPR News partners with 
newspapers throughout Minnesota, giving them access to news covered by MPR reporters. This enables newspapers, often in smaller rural 
communities, the capability to offer their readers stories on news items they might not otherwise have the staff to cover. In fiscal year 2013, 
our newspaper partners published at least 1,353 stories. All of this is through our recently re-launched MN Today digital presence. 
http://mntoday.mprnews.org/. The partnership with newspapers also expands MPR coverage by letting MPR have print stories from these 
newspapers on the MN Today site. Ground Level–our local news project–published a vivid package about how communities are shifting their 
approach to public safety, cutting budgets, collaborating and trying new technologies. We produced six stories on-air and a dozen or more 
online. Ground Level also experimented for the first time with a video chat for a conversation on drones with people from around the country. 
We generated cross promotion with Twin Cities Public Television (TPT), including TPT video on the MPR News web site. Our coverage 
resulted in 18 stories published in MN Today partner newspapers around the state. In May, 2013, MPR began a Health Initiative partnership 
by convening a meeting with respected leaders in the health industry. Among the 14 leaders attending were Mary Brainerd, President and 
CEO of HealthPartners, Dr. Aaron Friedman, Dean of Medical School, University of Minnesota, Kenneth Paulus, President and CEO, Allina 
Health and Dr. John Noseworthy, President and CEO, Mayo Clinic. Our Health Initiative will strengthen our relationships with health industry 
partners, and will allow MPR to: • Get us closer to our audiences on a topic that deeply interests them. • Develop a multi-platform approach 
that can be applied in other MPR content areas including social and mobile. • Develop strong strategic partnerships in this area of focus. • 
Find ways to tap into “Big Data” around health and health care to benefit our audiences. Public Insight Network (PIN) provides opportunities 
for MPR to work with other public media organizations. Members of PIN broaden our network of sources and strengthen our connections with 
diverse people nationally and regionally. Through an event at Spirit Lake, Prairie Public Broadcasting used PIN to explore the causes and 
cures for bullying in different North Dakota communities and discussed Dakota beliefs and traditions. This discussion was used to inform 
stories about anti-bullying efforts. Examples of partnerships and collaborations involving The Current and Classical are: • Classical Minnesota 
Public Radio and the Fargo-Moorhead Symphony Orchestra sponsor the Young Artists Solo competition which is open to senior high school 
instrumentalists. • MPR partnered with various high schools by arranging for artist-in-residence, Kevin Kling, to conduct story-telling 
workshops for Speech and Drama students. • Classical MPR’s Class Notes Artists-in-Residence Project performed at 24 schools in the metro 
and greater Minnesota area, focusing on a diverse array of underserved and low income populations including communities without access to 
professional classical performances. A targeted curriculum precedes these artist visits. • In a direct response to a stated community need from 
state music educators’ through the Minnesota Music Educators Association, MPR worked with a curriculum writer and small video/audio crew 
in creating six music education videos that are now available for elementary music educators to use in their classrooms. It is hoped that this 
will grow into a statewide rollout of audio/video/curriculum to support music teachers in classrooms. • Play it Forward is Classical MPR’s effort 
to place instruments in the hands of youth throughout Minnesota who do not have access to or cannot afford a musical instrument. We partner 
with schools throughout Minnesota to identify students in need. • Minnesota Varsity is Classical MPR’s primary project to connect with 
Minnesota high school musicians, who share their classical and music theater performances online, on-air and on stage. MPR began a new 
initiative of Minnesota Varsity this year by partnering with the American Composers Forum, to search for talented young composers in the 
region. A total of 92 submissions were received in our third year of this project. MPR Educational Sponsors (University of Saint Johns, College 
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of Saint Benedict, Concordia College, Luther College and the College of St. Scholastica) offered scholarships to the Featured Round artists. • 
Rock the Cradle partners The Current with Children’s Theatre Company and the Minneapolis Institute of Art. Sponsorship by Children’s 
Hospital enabled this event to be fed into the rooms of children at the hospital through their in-house TV channel. • In The Current’s Local 
Current initiative, music and journalism students in higher education (including MPR’s Educational Partners) are hired to cover statewide 
stories happening in the burgeoning Minnesota music scene. Their entries can be found on the Local Current blog. 
http://blog.thecurrent.org/category/college-contributors/ • The Current is actively participating to raise awareness and contributions to 
Minnesota music education through the sales of the MN Beatle Project CDs, which have generated over $100,000 in support for music 
education in public schools, impacting over 25,000 students. Part of MPR’s mission statement is to “strengthen communities”. To strengthen 
communities we must first understand communities. Jon McTaggart, President and CEO of MPR questioned, “Is our whole community directly 
involved in the services we provide? Leaders representing diverse segments of our community that are easy to identify – are we inviting them 
in to help us understand that part of the community they know so much better than we do? And as they help us understand that part of the 
community, are we asking them how to be indispensable to them? Every one of our communities has diverse socioeconomic groups, ethnic 
groups, ideological groups – are we inviting them in? Is the whole community involved with the radio station? Are we indispensable to them?” 
To get answers to these questions and to ultimately strengthen our communities MPR created Listening for a Change. In this initiative, 
invitations are sent to diverse organizations in the Twin Cities asking them to partner with MPR in hosting gatherings with MPR personnel. To 
date, some of the organizations who have partnered with MPR are: CLUES (Communidades Latinas Unidas En Servico), Neighborhood 
House, Twin Cities Gay Men’s Chorus, The Whittier Neighborhood Alliance, GenesysWorks, Wallin Scholars and AchieveMinneapolis. This 
will continue into fiscal year 2014.

6.1 Telling Public Radio's Story

3. What impact did your key initiatives and partnerships have in your community? Describe any known measurable impact, such as increased 
awareness, learning or understanding about particular issues. Describe indicators of success, such as connecting people to needed 
resources or strengthening conversational ties across diverse neighborhoods. Did a partner see an increase in requests for related 
resources? Please include direct feedback from a partner(s) or from a person(s) served.

Fiscal year 2013 gave Minnesota Public Radio ample opportunity to increase audience awareness, learning and understanding of issues as 
well as gauge measurable impact. Minnesota Public Radio News uses a multiplatform format for stories, often enhancing a piece that was on-
air with web components such as blogs, live chat or video; the additional components of blogging and live chatting enable us to engage with 
our listeners and readers–often in real time. Expanding coverage to the web also gives the opportunity to track the metrics of our initiatives. 
Among MPR’s in depth coverage on the 2012 election web site was the Select A Candidate survey for the Presidential race and Minnesota 
Congressional races. By answering a series of questions about major issues, people could learn which candidates were most closely aligned 
with their views, then learn more about each candidate. The site was viewed by 187,485 people. 
http://minnesota.publicradio.org/projects/ongoing/select_a_candidate/ Another election year initiative was Budget Hero, a game that provides 
a values and fiscal-based lens for citizens to examine policy debates. Budget Hero provided an interactive experience involving policy options 
that had been extensively researched and vetted with non-partisan government and think tank experts. A special version of the game, 
launched in partnership with Wilson Center, focused on education. Since its launch, more than 37,000 have played the game. In FY13 MPR’s 
coverage of the debate on the legislature’s legalization of same sex marriage increased audience awareness. MPR News delivered live radio 
reporting of the debate and drove large audiences with its live blogging. It generated an MPR record 2.7 million “engagement minutes” on our 
live blog platform. In addition MPR collaborated with KARE 11 by taking a news road trip around Minnesota to interview and video people to 
get their opinion on the same sex marriage debate. These interviews can be found by following this link: 
http://minnesota.publicradio.org/collections/special/2012/campaign/amendments/marriage/map/ One component of Ground Level, our local 
news project, is an eBook titled “Fighting for an American Countryside”. The book is a compilation of audio and written stories, photos and 
videos of people in rural Minnesota who are battling small-town decline with determination, resourceful thinking and unwavering belief. It 
explores the challenges facing these rural Minnesotans and how they stand out for the ways they are making a difference in their 
communities. Below is some of the feedback on the “Fighting for an American Countryside”: • From Kelly Asche, Hancock: “This was 
absolutely beautiful. Thank you for developing and publishing this piece. I really believe it helps broaden the rural narrative. There are some 
honest truths, but there is so much opportunity and beauty. We are going to work on sending this out through our channels. Thanks for all you 
do.” • From Patrick Moore, Montevideo: “All I can say is wow. You are such a clear and concise and soulful writer. The way you weave things 
together from Vilasik to Longworth and Marohn is masterful. The thoroughness of the statistics (those graphics and blinking state map charts 
really rock!) and the soulful stories of real people -- it is such a solid piece.” • Jack Fischer, Parkston, S.D. – “Was excited to see your article 
pop up on twitter via mpr. I'm 29 and my wife and I just moved back to Parkston, SD, where I'll work as an attorney (and part time farmer) after 
ten years living in Minneapolis. I've been back about two weeks now so the article was perfectly timed. In my previous work, I worked with 
folks in a lot of those progressive pockets of rural MN -and I return home hoping to contribute some new ideas to my community as well as 
enjoy the slower pace of things. Those glimpses of culture, art, renewable energy, sustainable agriculture etc. are certainly the exception of 
course, but I'm hopeful.“ An example of a community partnership which strengthened ties across diverse neighborhoods is Classical MPR’s 
Class Notes Artists-in-Residence Project which held performances in 24 schools in metro and greater Minnesota, including communities 
without access to professional, classical performances. In fiscal year 2013, 12,000 students were served. We received many positive 
comments from the participating schools, including: • “Lyz did a wonderful job teaching and communicating to our students at Northern 
Elementary. What a great step in closing the achievement gap - I saw many typically unresponsive students sit up and take notice. Thanks a 
million Lyz, Claire and MPR for your support of music in our schools. We are barely holding on.” —Debby Miller, Music Specialist, Northern 
Elementary, Bemidji. • “My favorite part was when you [Lyz Jaakola] played the flute. I am not Ojibwe, but I am Native American. When I grow 
up I want to be just like you. Migwetch! [Thank you!]”—Student, North Park Elementary, Columbia Heights. • “We feel so blessed to have been 
the recipients of such a beautiful ‘A list’ presentation. [Silver Spruce Duo] Thank you, MPR, for the many seeds planted in the students to help 
grow their appreciation for and love of a variety of musical styles and ensembles for a lifetime.” — Jan MacDonald, Music Specialist, 
Minnehaha Elementary, Two Harbors. • “I was impressed by how age appropriate the band members’ language was for my students. Often, 
fine arts presentations can go right over their heads, but Crocus Hill Trio did a great job engaging them and teaching them a bit about their 
music and their instruments. Thank you!”—Michelle Lunders, Kindergarten teacher, Highland Elementary, Columbia Heights. As a means of 
strengthening conversational ties across diverse neighborhoods, MPR created Conversations on Community. The goal is to expand 
perspectives on community and to engage in conversation about matters that impact our work and our mission, knowing that how we 
understand this will affect our ability to strengthen and to serve community. Conversations on Community in Fiscal Year 2013 included: • A 
conversation featuring Dr. Anton Treuer, author and Professor of Ojibwe at Bemidji State University, and editor of the Oshkaabewis Native 
Journal, the only academic journal of the Ojibwe language. • A conversation with two members of the Arab community in Minnesota focused 
on the tumultuous time of popular uprisings in the Arab world, and how this impacts the thousands of Arabs living in our state. • A 
conversation featuring multigenerational perspectives from the Minnesota Somali community. MPR has embarked on a Community Impact 
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Study to determine causal links between MPR and its impact on individuals, relationships and the community. We have data and research 
showing that public radio listeners have certain “positive” attributes and behaviors. What we do not know–without asking directly in a survey of 
this manner–is whether they are that way because of MPR. Understanding that linkage could be very powerful for fulfilling our mission: to 
enrich the mind and nourish the spirit; to expand the perspectives of our audiences; and help them strengthen their communities. A baseline 
survey was sent out in June 2013. The results will be studied in FY14 and FY15. Three findings from the survey are below: • Has listening to 
MPR on the radio, visiting a website, attending an event or any other engagement with MPR content made you think about something in a 
different way? o 93% Yes, 7% No • Has listening to MPR on the radio, visiting a website, attending an event or any other engagement with 
MPR content caused you to have a conversation you might not have had? o 92% Yes, 8% No • We define impact as proving a real value to 
you and the community. How would you rate the impact of MPR on you personally? o Neutral/neither positive or negative 2% o Somewhat 
positive impact 20% o Strong positive impact 77%

6.1 Telling Public Radio's Story

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to investigate and/or meet the needs of 
minority and other diverse audiences (including, but not limited to, new immigrants, people for whom English is a second language and 
illiterate adults) during Fiscal Year 2013, and any plans you have made to meet the needs of these audiences during Fiscal Year 2014. If you 
regularly broadcast in a language other than English, please note the language broadcast.

In Fiscal Year 2013 Minnesota Public Radio reached out to meet the needs of minority and diverse audiences through our broadcasts, events 
and digital services, by featuring people from our minority communities and those with diverse backgrounds. One prime example of this is 
Ground Level, a project providing news coverage, resources, connections and conversations on important topics in Minnesota’s rural 
communities. A Ground Level project, “Bridging the Latino-White Divide” explores the Latino population in Minnesota..This project delves 
deeply into how Latinos define their own identities and how they relate to the larger Latino community around the state. Through the Public 
Insight Network (PIN), MPR News collected the stories of over 125 people who trace their roots back to 17 different Latin countries. The 
“Bridging the Latino-White Divide” web site is displayed in both English and Spanish. The following are examples of stories by MPR reporters 
in fiscal year 2013 that show how the indispensable content of our stories connect diverse audiences to their communities: • August 6, 2012 – 
Reporter Elizabeth Baier reported on the rally and march through Albert Lea, MN, when approximately 100 people protested a sign that called 
for deportation of illegal immigrants. The march was organized by the Owatonna-based immigrant rights group Centro Campesino. • August 
13, 2012 – Racial harassment and discrimination issues were addressed in a story by Elizabeth Baier. Three black female students and their 
mother claimed that in the mostly white Zumbrota-Mazeppa school district, school officials allowed white classmates to use common racial 
slurs on numerous occasions over a four year period. • October 6, 2012 – Elizabeth Baier reported on an event that promoted leadership for 
Muslim women. The event, organized by the Rochester Muslim Community Circle, was designed to teach leadership skills and promote 
community engagement among high school and college-age Muslim women in Southeastern Minnesota. • December 17, 2012 – Tim Post 
filed a story on the Willmar, MN, school district’s initiatives to address a growing population of English Learners, with over 800 students 
coming from homes where the dominant language is Spanish, Somali, Karen or Arabic. • April 11, 2013 – Laura Yuen reported on 
Minneapolis Public Schools, where the racial imbalance of students who are being sent home for behavioral problems is so staggering that 
district leaders are rethinking the standard for removing children from school. • June 17, 2013 – An agricultural story by Elizabeth Baier told of 
Minnesota livestock farmers who lost nearly a million acres of alfalfa due to fall drought and winter weather. Governor Mark Dayton requested 
federal aid for these farmers. In addition to the reports referenced above, throughout fiscal year 2013 there were other events, interviews and 
programs from Minnesota Public Radio covering and featuring diverse communities and individuals. • MPR has hosted eight Naturalization 
ceremonies. On February 28, 2013, 454 people from 54 different countries became citizens of the United States. Students from the 
Washington High School choir, many of whom are immigrants themselves, were invited to sing and witness an event they would otherwise not 
have the chance to see. • Author, playwright and storyteller Kevin Kling, who was handicapped from birth, performed with Dan Chouinard in 
three greater Minnesota locations, conducting storytelling workshops with high school students in Duluth, Rochester and Grand Forks. • As 
part of an on-air story about English Learners in Minnesota, 50 students recorded greetings in their own languages. 
(http://minnesota.publicradio.org/projects/2012/12/teaching_minn/) • Minnesota Mix is a project by Minnesota Public Radio News that explored 
the way youth and ethnic diversity are influencing Minnesota Arts. One story explored the traditions of Hmong funerals and how younger 
Hmong-Americans gather weekly to learn the traditional funeral songs of their ancestors. Another described a summer culture-camp where 
500 adopted Latin American born children gathered to be immersed in the traditions of their birth countries. • The weekly show Art Hounds, 
exposes audiences to artists of diverse backgrounds who explore cultural themes, some segments include a pan-African performer, a 
visionary photographer of Native Americans, a multi-generational perspective on the Chinese immigrant experience and South Asian music 
traditions. MPR’s Classical music service and MPR’s alternative music service The Current presented or featured people and arts from 
diverse communities, backgrounds and cultures. • The Current launched a new weekly Hip Hop show called “H2”, hosted by two African-
American hosts, and “POS is Ruining the Current”, another weekly show hosted by African-American host Stef Alexander. • For Black History 
Month, The Current aired a month-long feature on iconic artists as well as several hour-long shows on Hip Hop, Latino rock music, and other 
non-mainstream diverse music during the Current Presents program. • Play it Forward is Classical MPR’s effort to place instruments in the 
hands of youth throughout Minnesota who do not have access to or cannot afford a musical instrument. This initiative is held in partnership 
with Minnesota Music Educators Association. • Minnesota Varsity is Classical MPR’s primary project to connect with Minnesota high school 
musicians by sharing their classical and music theater performances online, on-air and on stage. There were 92 submissions in our third year 
of this project and over 50% of the entrants were from greater Minnesota. • Classical MPR’s Class Notes Artists-in-Residence Project 
performed in 24 schools in the metro and greater Minnesota, including communities without access to professional, classical performances. 
Twelve-thousand students were served. • Performance Today showcases live concerts by world-renowned classical musicians. The following 
statistics exemplify the diversity of this program: o Music by non-white composers: 53 o Music by female composers: 37 o Performances by 
non-white artists: 313 o Performances led by female or non-white conductors: 170 o Programs that address our commitment to diversity: 70 
The Public Insight Network (PIN) increases the capacity of public media stations to recruit and engage a diverse pool of sources, encourage 
meaningful dialogue and deliver quality journalism. PIN’s 2012 Election version of its popular online game Budget Hero includes a new 
Spanish-language introductory video. PIN was used to gather reactions to the passage of a law legalizing same-sex marriage in Minnesota. In 
addition, military veterans in PIN helped MPR News explore the Pentagon’s new policy lifting the restriction on allowing women in combat. 
Plans for Fiscal Year 2014 which meet the needs of minority and other diverse audiences include: • Minnesota Public Radio’s high-profile 
reporting will include the implementation of the state’s health care exchange, coverage of extraction industries (silica sand mining and 
copper/nickel mining), and the cause and effects of various social disparities among ethnicities, including education, employment and 
incarceration. • The Current is working with Twin Cities Public Television to create The State of Hiphop, a multiplatform event including a live 
show at the Fitzgerald Theatre, a radio show, a series of web articles and videos, and a TV show. This is scheduled for May 2014. • Class 
Notes (Artists-in-Residence) is expanding with 53 school visits planned which will serve double the number of students served in fiscal year 
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2012, approximately 24,000. • MPR will again host naturalization ceremonies at the Fitzgerald Theatre. • Public Insight Network will be 
starting an outreach project to diversify PIN by 25% in FY14.

6.1 Telling Public Radio's Story

5. Please assess the impact that your CPB funding had on your ability to serve your community. What were you able to do with your grant that 
you wouldn't be able to do if you didn't receive it?

Corporation for Public Broadcasting support continues to be an important part of the financial health of Minnesota Public Radio. It is especially 
important in helping MPR add value and outreach activity to the kind of news and public affairs coverage and arts and cultural programming 
described in this report. Hiring capable reporters and staff in Greater Minnesota helps keep us close to the diversity in all of Minnesota. 
Corporation for Public Broadcasting supports this and helps make many MPR projects possible, including public events, speeches, web and 
digital projects, diversity outreach and educational programs. Minnesota Public Radio serves a large rural and increasingly demographically 
diverse community. Corporation for Public Broadcasting funding helps support our public service and community-strengthening mission. 
Minnesota Public Radio operates a 45-station radio network serving nearly all of Minnesota and parts of surrounding states. Reaching more 
than 900,000 listeners each week, MPR and its three regional services—MPR News, Classical MPR and The Current—produce programming 
for radio, online and face-to-face audiences. Programs produced by MPR’s parent company, American Public Media, reach 18 million 
listeners on more than 900 radio stations nationwide each week. While we provide international and national content, MPR is committed to 
providing indispensable regional journalism and cultural content to meet the needs of our audience.
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